centity




- 000 VS Logotyps

A logo is a graphic symbol or icon used to promote and identify an
organization, individual or brand.

A logotype is a standardized, and often specialized, typographic
treatment of the text that makes up an entity’s title or brand.




000 VS Logotype




000 VS Logotype
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vpetace vs —ont

® A typeface is a representation or interpretation of text characters. Thus,
Helvetica, Futura, and Garamond are three different typefaces, not three
different fonts!

A font is technically the complete set of a particular size and/or style of a
typeface. Thus, all the letters and characters in 9 point Helvetica
constitute a font. Also the complete set of letters and characters in 10
point Helvetica Bold constitute a font.




vpetace vs —ont

Mary had a little lamb.

Mary had an identity crisis.




vpetace vs —ont

Mary had an identity crisis

\Viary had a litte lampo.




Sranding Vs identity Design

Key aspects of branding

e Behavior
e conduct and actions towards stakeholders

e Appearance
e tangible, aesthetic, sensory artifacts

e Messaging
e tone, attitude and style in verbal communications




Sranaing vs identity

= |dentity Design

= Product Design

= Advertising /
Messaging

= Retall Experience

m User Experience

m Customer Service




Srancs

marmrashid




—OwW an loentity can
\anrest

e Color

e Composition / Layout
e [ypeface

e Photography/Styling
e Tone /Language

e | ogo / Mark




Resume

Business Card

Portfolio

Website

Email Signature

Sutting 1t to Use

\ s

ALLIED

Financial Netwark

\ A4

ALLIED

www.alliedh.com
uite 400, San Diego, CA 92101

A Resource
for Your Success.

www.alliedfi.com




oW TO use i

e Brand Standards

e Naming Conventions & Organization




